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Robert V. Kozinets 
Jayne and Hans Hufschmid Professor of Strategic Public Relations and Business Communication 

Annenberg School for Communication and Journalism/Marshall School of Business 
University of Southern California 

3502 Watt Way, # 201A 
Los Angeles, CA 90089 
(office) 213-740-3930 

e-mail: rkozinets@usc.edu 
 
ACADEMIC POSITIONS  
¨ Hans and Jayne Hufschmid Professor of Strategic Public Relations and Business 

Communication, Annenberg School for Communication and Journalism and Marshall School 
of Business, University of Southern California, 2016-. 

¨ Professor of Marketing, Schulich School of Business, York University, 2010-2015. 
¨ Chair of Marketing Department, Schulich School of Business, 2010-2015. 
¨ Visiting Professor of Marketing, University of Strathclyde, UK, 2015. 
¨ Affiliate Faculty, Massachusetts Institute of Technology, Comparative Media Studies 

department, 2005-2013.  
¨ Associate Professor of Marketing (with tenure), Schulich School of Business, York University, 

2005-2009. 
¨ Visiting Professor of Marketing, Norwegian School of Economics and Business, Bergen, 

Norway, 2007 & 2010. 
¨ Visiting Professor of Marketing, Centre for Consumption Studies, Dublin City University, 

Ireland, 2008. 
¨ Visiting Professor of Marketing, University of Sydney, Australia, 2008. 
¨ Visiting Professor of Marketing, University of Auckland, New Zealand, 2008. 
¨ Associate (with tenure) and Assistant Professor of Marketing, School of Business, University 

of Wisconsin-Madison, 2004-2005. 
¨ Assistant Professor of Marketing, Kellogg School of Management, Northwestern University, 

1997-2004. 
 
EDITORIAL AND POLICY BOARD POSITIONS  
¨ Associate Editor, Journal of Marketing, 2011-2014, 2020-present 
¨ Associate Editor, Journal of Consumer Research, 2014-2021 
¨ Associate Editor, Journal of Retailing, 2006-2017  
¨ Academic Trustee, Marketing Science Institute, 2013-2020 
¨ Policy Board member, Journal of the Association for Consumer Research, 2019- (incoming 

Chair, 2021) 
¨ President, Journal of Consumer Research Policy Board, 2014 
¨ Senior Advisory Board, Journal of Marketing Management, 2018-present 
¨ Perspectives Director, Association for Consumer Research, 2013- 2015 (elected) 
¨ American Anthropological Association representative to the Journal of Consumer Research 

Policy Board, 2010-2014 
¨ Editorial Review Board, Journal of Marketing, 2005-2011, 2018- 
¨ Editorial Review Board, Journal of Consumer Research, 2002-2011 
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¨ Editorial Review Board, Journal of Retailing, 2005-present 
¨ Editorial Review Board, Journal of Marketing Management, 2005-present 
 
 
EDUCATION  
 
¨ Doctor of Philosophy (Marketing and Organizational Behavior co-majors, dissertation in 

Marketing with Stephen Arnold as dissertation supervisor), Queen’s University, School of 
Business, Kingston, Canada, 1997. 

¨ Master of Business Administration, York University, Toronto, Canada, 1988. 
¨ Bachelor of Business Administration with Honors, York University, Toronto, Canada, 1987.  
 
AWARDS, GRANTS, AND HONORS  
¨ 54th Annual Sheth American Marketing Association Doctoral Consortium Faculty, New York 

University, New York, NY 2019 
¨ 2014-15 MSI Grant: Transmedia Experiences and Consumer Engagement, with Behice Ilhan 

and Cele Otnes  
¨ 2014 Best Paper, Media Convergence Conference, Transmedia, with Behice Ilhan and Cele 

Otnes  
¨ 2012 Shelby Hunt Award, Most Cited Article in Journal of Macromarketing, Kozinets, 

Hemetsberger and Schau (2008), “The Wisdom of Consumer Crowds: Collective Innovation 
in the Age of Networked Marketing.” 

¨ Seymour Schulich Teaching Excellence Award, Nominee, MBA Program, 2012 
¨ William R. Davidson Award, “Honorable Mention,” for Journal of Retailing 2010 article 

“Why Are Themed Brandstores So Powerful? Retail Brand Ideology at American Girl Place,” 
(co-authored with Borghini, Diamond, McGrath, Albert Muniz, and Sherry), 2011. 

¨ Emerald Management Reviews Citation of Excellence, One of the Top 50 Articles Published 
in 2009 in Management, for “Why Are Themed Brandstores So Powerful? Retail Brand 
Ideology at American Girl Place,” (co-authored with Borghini, Diamond, McGrath, Albert 
Muniz, and Sherry), 2010. 

¨ 45th Annual Sheth American Marketing Association Doctoral Consortium Faculty, Texas 
Christian University, Fort Worth Texas, 2010. 

¨ Seymour Schulich Teaching Excellence Award, Nominee, MBA Program, 2010 
¨ Hood Fellowship Grant, Sponsored by The Lion Foundation, Auckland University School of 

Business, 2008  
¨ Journal of Retailing, 2008 Best Reviewers Award 
¨ Social Sciences and Humanities Research Council of Canada Standard Research Grant 410-

2008-2057, 2008-2010, “Developing Internet Ethnography for Marketing Research,” 
($97,477) 

¨ Seymour Schulich Teaching Excellence Award, MBA, 1st Place, 2006 ($15,000 award) 
¨ Journal of Consumer Research Outstanding Reviewer Award, 2003-2004 
¨ Marketing Science Institute Young Scholars Program Invitee, 2004 
¨ Association for Consumer Research Doctoral Consortium Faculty Member, 2000-2006 
¨ William R. Davidson Award, “Honorable Mention,” for Journal of Retailing 2002 article 
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“Themed Flagship Brand Stores in the New Millennium: Theory, Practice, Prospects” (co-
authored with John F. Sherry, Jr., Benet DeBerry-Spence, Adam Duhachek, Krittinee 
Nuttavuthisit, and Diana Storm). 

¨ Sidney J. Levy Teaching Award, Kellogg School of Management, 2002. 
¨ Queen’s University Graduate Dean’s Doctoral Field Research Travel Grant, 1996 
¨ Social Sciences and Humanities Research Council of Canada, Doctoral Fellowship, 1994-

1997 
¨ Bethune Fellows Prize for the highest GPA in the college, York University, 1984 

 
PROFESSIONAL EXPERIENCE    
¨ Professional public speaker, research scientist, strategic marketing and branding expert, and 

authority on online communities and netnographic methodology 
¨ Worked for many global companies including L’Oréal, American Express, Merck, Pepsico, 

SITA, Campbell Soup, TD Bank, Sony, HSBC, Nissan, CHHMA (industry association), and 
eBay 

¨ Taught at executive learning centers, designed and chaired management education workshops, 
conducted brainstorming and innovation sessions, and spoken at numerous corporate retreats, 
management skills develop meetings, and industry conferences and trade shows 

¨ Consulted and presented for companies in a variety of industries including automotive, 
consumer electronics, advertising and public relations, consumer packaged goods, industrial 
design, non-profit, information technology, energy, housewares and hardware, finance, 
entertainment and media  

 
PUBLICATIONS: BOOKS 
 
1. Kozinets, Robert V. and Rossella Gambetti, eds. (forthcoming), Netnography Unlimited: 

Understanding Technoculture through Qualitative Social Media Research, London: 
Routledge. 
 

2. Kozinets, Robert V. (2020), Netnography: The Essential Guide to Qualitative Social Media 
Research, London: Sage.  
 

3. Kozinets, Robert V. (2015), Netnography: Redefined, London: Sage.  
 
4. Kozinets, Robert, Ed. (2014), Marketing Legends: Russell Belk, Volume 10: Magic and 

Spirituality, London: Sage.  
 
5. Belk, Russell, Fischer, Eileen, and Robert V. Kozinets (2013), Qualitative Marketing and 

Consumer Research, London: Sage. 
 
6. Kozinets, Robert V. (2010), Netnography: Doing Ethnographic Research Online, London: 

Sage. (Also translated into Swedish, Polish, and Portuguese)  
 
7. Avery, Jill, Sharon Beatty, Morris Holbrook, Robert Kozinets, Banwari Mittal, Priya 

Raghubir, and Arch G. Woodside (2010), Consumer Behavior: Humans’ Pursuit of Happiness 
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in the World of Goods, 2nd Edition, Cincinnati, OH: Open Mentis. (CB textbook). 
 
8. Cova, Bernard, Robert V. Kozinets, and Avi Shankar, eds. (2007), Consumer Tribes, Oxford 

and Burlington, MA: Butterworth-Heinemann. 
 
PUBLICATIONS: JOURNAL ARTICLES  
 
9. Ashman, Rachel, Patterson, Anthony and Robert V. Kozinets (forthcoming), “Netnography 

and Design Thinking: Development and Illustration in the Vegan Food Industry”, European 
Journal of Marketing. 

 
10. Belk, Russell W., Weijo, Henri A., and Robert V. Kozinets (forthcoming), “Enchantment 

and Perpetual Desire: Theorizing Disenchanted Enchantment and Technology Adoption,” 
Marketing Theory. 

 
11. Kozinets, Robert V. and Ulrike Gretzel (2020), “Artificial Intelligence: The Marketer’s 

Dilemma”, Journal of Marketing [invited commentary]. 
 

12. Kozinets, Robert V. (forthcoming), “Why We Need Utopia Now, and How to Use It,” Journal 
of Business Research.  
 

13. Kozinets, Robert V., Gershoff, Andrew D., and Tiffany Barnett White (2020), “Introduction 
to Special Issue: Trust in Doubt: Consuming in a Post-Truth World,” Journal of the 
Association for Consumer Research, 5 (April), 130-6.  

 
14. Deborah J. MacInnis, Vicki G. Morwitz, Simona Botti, Donna L. Hoffman, Robert V. 

Kozinets, Donald R. Lehmann, John G. Lynch, Jr., and Cornelia Pechmann (2020), “Creating 
Boundary-Breaking, Marketing-Relevant Consumer Research: Ways to Broaden Impact,” 
Journal of Marketing, 84 (2), 1-23. 
 

15. Kozinets, Robert V. (2019), “Consuming Technocultures: An Extended JCR Curation,” 
Journal of Consumer Research, 46 (October), 620-627. 

 
16. Kozinets, Robert V. (2019), “YouTube Utopianism: Social Media Profanation and the 

Clicktivism of Capitalist Critique,” Journal of Business Research, 98, 65-81.  
 

17. O’Sullivan, Stephen and Robert V. Kozinets (2019), “The Ethno/graphic Novel: Alternative 
Shapes of Knowledge and Hyper-intensity in Consumer Research, Consumption, Markets, & 
Culture, published online Aug 2019.   
 

18. Robert V. Kozinets, Daiane Scaraboto and Marie-Agnès Parmentier (2018) “Evolving 
Netnography: How Brand Auto-netnography, a Netnographic Sensibility, and More-than-
human Netnography Can Transform Your Research,” Journal of Marketing Management, 34 
(3-4), 231-242. 
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19. Perren, Rebeca and Robert V. Kozinets (2018), “Lateral Exchange Markets: How Social 
Platforms Operate in a Networked Economy,” Journal of Marketing, 82 (January), 20-36. 

 
20. Russell W. Belk, Marylouise Caldwell, Timothy M. Devinney, Giana M. 

Eckhardt, Paul Henry, Robert Kozinets and Emmanuella Plakoyiannaki (2018), “Envisioning 
Consumers: How Videography Can Contribute to Marketing Knowledge,” Journal of 
Marketing Management, 34 (5-6), 432-458. 
 

21. Kozinets, Robert, Ulrike Gretzel and Anja Dinhopl (2017), “Self in Art/Self as Art: Museum 
Selfies as Identity Work,” Frontiers in Psychology, 8 (May), 1-12.  
 

22. Kozinets, Robert, Anthony Patterson, and Rachel Ashman (2017), “Networks of Desire: 
How Technology Increases Our Passion to Consume,” Journal of Consumer Research, 43 
(February), 659-682. 
 

23. Kozinets, Robert V. (2017), “Brand Networks as the Interplay of Identities, Selves, and 
Turtles: A Few Thoughts,” Journal of Business Research, 70 (January), 441-2. [invited 
commentary]  

  
24. Kozinets, Robert V. (2016), “Amazonian Forests and Trees: Multiplicity and Objectivity in 

Studies of Online Consumer-Generated Ratings and Reviews, A Commentary on de Langhe, 
Fernbach, and Lichtenstein,” Journal of Consumer Research, 42 (April), 834-839.   

 
25. Kozinets, Robert V. (2014), “Social Brand Engagement: A New Idea,” Gfk Marketing 

Intelligence Review, 6 (2), 9-15. Available open access online at http://goo.gl/MCdCwo. 
 

26. Kozinets, Robert V., Kristine de Valck, Andrea C. Wojnicki, and Sarah J. S. Wilner (2014), 
“‘Lost in Translation: The Social Shaping of Marketing Messaging,” Gfk Marketing 
Intelligence Review, 6 (2), 23-27. 

 
27. Kozinets, Robert V. (2014), “Creating Sustainable Digital Experiences,” Gfk Marketing 

Intelligence Review, 6 (2), 47-51. 
 
28. Kozinets, Robert V. (2012), “Marketing Netnography: Prom/ot(ulgat)ing a New Research 

Method,” Methodological Innovations Online (MIO), Issue 1, Volume 7, Spring 2012, 37-45, 
see online at http://www.pbs.plym.ac.uk/mi/index.html. 

 
29. Kozinets, Robert V. (2012), “Rise, Cultural Eyes, Rise: Culturalize!” Mercati e Competitivita: 

The Journal of the Italian Marketing Association, 12, 5-9. 
 
30. Kozinets, Robert V. (2012), “Me/my research/avatar,” Journal of Business Research, 65 

(April), 478-482. 
 
31. Kozinets, Robert V. (2011), “Netnography: The Marketer’s Secret Ingredient,” MIT 

Technology Review, October 14, available online at 
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http://www.technologyreview.com/business/26434/. (invited; non-peer reviewed) 
 
32. Kozinets, Robert V., Kristine de Valck, Andrea Wojnicki and Sarah Wilner (2010), 

“Networked Narratives: Understanding Word-of-mouth Marketing in Online Communities,” 
Journal of Marketing, 74 (March), 71-89. 

 
33. Kozinets, Robert V. (2010), “Social Media Vision: Marketing and the Threat of Public 

Relationships,” Finanza, Marketing e Produzione, 28 (December), 21-27. 
 

34. Kozinets, Robert V., Jay M. Handelman, and Michael Shyue Lee (2010), “Don't Read This; 
or, Who Cares What the Hell Anti-consumption is, Anyways,” Consumption, Markets, and 
Culture, 13 (September), 225-233. 

 
35. Borghini, Stefania, Nina Diamond, Robert V. Kozinets, Mary Ann McGrath, Albert Muniz, 

Jr., and John F. Sherry, Jr. (2009), “Why Are Themed Brandstores So Powerful? Retail Brand 
Ideology at American Girl Place,” Journal of Retailing, 85 (September), 363-375. Winner, 
Emerald Management Reviews Citation of Excellence, One of the Top 50 Articles Published 
in 2009 in Management. Winner, William R. Davidson Award, “Honorable Mention,” for best 
article published in Journal of Retailing in 2010. 

 
36. Diamond, Nina, John F. Sherry, Jr., Mary Ann McGrath, Albert Muniz, Jr. Robert V. 

Kozinets, and Stefania Borghini (2009), “American Girl and the Brand Gestalt: Closing the 
Loop on Sociocultural Branding Research,” Journal of Marketing, 73 (May), 118-134. 

 
37. Kozinets, Robert V., Hemetsberger, Andrea and Hope Schau (2008), “The Wisdom of 

Consumer Crowds: Collective Innovation in the Age of Networked Marketing,” Journal of 
Macromarketing, 28 (December), 339-354. Winner, 2012 Shelby Hunt Award, Most Cited 
Article in Journal of Macromarketing. 

 
38. Kozinets, Robert V. (2008), “Technology/Ideology: How Ideological Fields Influence 

Consumers’ Technology Narratives.” Journal of Consumer Research, 34 (April), 864-881. 
 

39. Belk, Russell and Robert Kozinets (2007), “Introduction to the Resonant Representations 2 
Issue of Consumption, Markets, and Culture,” Consumption, Markets, and Culture, 10 (2), 75-
6.  

 
40. Kozinets, Robert V. (2006), “Click to Connect: Netnography and Tribal Advertising,” Journal 

of Advertising Research, 46 (September), 279-288. 
 
41. Belk, Russell W. and Robert V. Kozinets (2005), “Videography in Marketing and Consumer 

Research,” Qualitative Marketing Research, 8 (2), 128-141. 
 
42. Kozinets, Robert V. (2005), “Communal Big Bangs and the Ever-Expanding Netnographic 

Universe,” Thexis, 3, 38-41. 
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43. Belk, Russell and Robert Kozinets (2005), “Introduction to the Resonant Representations 
Issue of Consumption, Markets, and Culture,” Consumption, Markets, and Culture, 8 (3), 195-
203.  

 
44. Kozinets, Robert V. and Jay M. Handelman (2004), “Adversaries of Consumption: 

Consumer Movements, Activism, and Ideology,” Journal of Consumer Research, 31 
(December), 691-704. 

 
45. Kozinets, Robert V., John F. Sherry, Jr., Diana Storm, Adam Duhachek, Krittinee 

Nuttavuthisit and Benét DeBerry-Spence (2004), “Ludic Agency and Retail Spectacle,” 
Journal of Consumer Research, 31 (December), 658-672. 

 
46. Sherry, John F., Jr., Robert V. Kozinets, Adam Duhachek, Benét DeBerry-Spence, Krittinee 

Nuttavuthisit and Diana Storm (2004), “Gendered Behavior in a Male Preserve: Role Playing 
at ESPN Zone Chicago,” Journal of Consumer Psychology¸ 14 (1 & 2), 151-158. 

 
47. Brown, Stephen, Robert V. Kozinets, and John F. Sherry, Jr. (2003) “Sell Me the Old, Old 

Story: Retromarketing Management and the Art of Brand Revival,” Journal of Customer 
Behavior, 2 (June), 85-98. 

 
48. Brown, Stephen, Robert V. Kozinets, and John F. Sherry, Jr. (2003) “Teaching Old Brands 

New Tricks: Retro Branding and the Revival of Brand Meaning,” Journal of Marketing, 67 
(July) 19-33. 

 
49. Kozinets, Robert V. (2002), “Can Consumers Escape the Market? Emancipatory Illuminations 

from Burning Man,” Journal of Consumer Research, 29 (June), 20-38. 
 
50. Kozinets, Robert V., Sherry, John F., Jr., Diana Storm, Adam Duhachek, Krittinee 

Nuttavuthisit and Benét DeBerry-Spence (2002), “Themed Flagship Brand Stores in the New 
Millennium: Theory, Practice, Prospects,” Journal of Retailing, 78 (Spring), 17-29 (William 
R. Davidson Award, Honorable Mention). 

 
51. Kozinets, Robert V. (2002), “Desert Pilgrim,” Consumption, Markets and Culture, 5 

(September), 171-186. 
 
52. Kozinets, Robert V. (2002), “The Field Behind the Screen: Using Netnography for Marketing 

Research in Online Communities,” Journal of Marketing Research, 39 (February), 61-72.  
 
53. Sherry, John F., Jr., Robert V. Kozinets, Diana Storm, Adam Duhachek, Krittinee 

Nuttavuthisit and Benét DeBerry-Spence (2001), “Being In The Zone: Staging Retail Theater 
at ESPN Zone Chicago,” Journal of Contemporary Ethnography, 30 (August), 465-510.  

 
54. Kozinets, Robert V. (2001), “Utopian Enterprise: Articulating the Meanings of Star Trek’s 

Culture of Consumption,” Journal of Consumer Research, 28 (June), 67-88. 
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55. Arnold, Stephen J., Robert V. Kozinets and Jay M. Handelman (2001), “Hometown Ideology 
and Retailer Legitimation: The Institutional Semiotics of Wal-Mart Flyers,” Journal of 
Retailing, 77 (2), 243-271. 

 
56. Kozinets, Robert V. (1999), “E-Tribalized Marketing? The Strategic Implications of Virtual 

Communities of Consumption,” European Management Journal, 17 (3), 252-264. 
 
57. Kozinets, Robert V. (1998), Book review of D. Owram’s Born at the Right Time, Historical 

Journal of Film, Radio and Television, 18 (3), 455-457.  
 
PUBLICATIONS: BOOK CHAPTERS AND OTHER PUBLICATIONS IN BOOKS 
 
58. Kozinets, Robert V. (forthcoming), “Netnography Today: A Call to Evolve, Embrace, 

Energize, and Electrify”, in Kozinets, Robert V. and Rossella Gambetti (eds.) Netnography 
Unlimited: Understanding Technoculture through Qualitative Social Media Research, 
London: Routledge. 
 

59. Kozinets, Robert V., Rossella Gambetti, Ulrike Gretzel, Maribel Suarez, and Caroline 
Renzulli (forthcoming), “In the Public Interest: Netnography to Impel Policy and Regulatory 
Change”, in Kozinets, Robert V. and Rossella Gambetti (eds.) Netnography Unlimited: 
Understanding Technoculture through Qualitative Social Media Research, London: 
Routledge. 
 

60. Gambetti, Rossella, Robert V. Kozinets, Ulrike Gretzel, Pierfranco Accardo, and Luisella 
Bovera (forthcoming), “Global Beautyscapes: An Innovation- Centered Netnography of 
Chinese Skin Care and Cosmetics Consumers”, in Kozinets, Robert V. and Rossella Gambetti 
(eds.) Netnography Unlimited: Understanding Technoculture through Qualitative Social 
Media Research, London: Routledge. 

 
61. Kozinets Robert V. (2020) “E-Tourism Research, Cultural Understanding, and Netnography”, 

in  Xiang Z., Fuchs M., Gretzel U., Höpken W. (eds), Handbook of e-Tourism. Cham: 
Springer. https://doi.org/10.1007/978-3-030-05324-6_43-1 
 

62. Kozinets, Robert V. (2020), “#Luxe: Influencers, Selfies, and the Marketizing of Morality,” in 
Felicitas Morhart, Keith Wilcox, and Sandor Czellar, aeds., Research Handbook on Luxury 
Branding, London: Edward Elgar, 282-299. 

 
63. Patterson, Anthony, Robert V. Kozinets, and Rachel Ashman (2019), “Hungry Eyes: How 

Food Porn Affects Well-being,” in Wided Batat, ed., Food and Experiential Marketing: 
Pleasure, Wellbeing and Consumption, London: Routledge. 

 
64. Kozinets, Robert V. and Manuela Nocker (2018), “Netnography: Online Ethnography for a 

Digital Age of Organization Research,” in Alan Bryman and David A. Buchanan, ed., 
Unconventional Methodology in Organization and Management Research, Cambridge, UK: 
Oxford U. Press, 127-146. 
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65. Kozinets, Robert V. (2018), “Remembering Walter Benjamin, or the Death of the Last 

Intellectual,” in Benoit Heilbrun and Soren Askegaard, eds., Routledge Companion on 
Canonical Authors in Consumption, London: Routledge, 145-150. 

 
66. Kozinets, Robert V. (2017), “Management Netnography: Axiological and Methodological 

Developments in Online Cultural Business Research,” in Cathy Cassell, Ann Cunliffe, and 
Gina Grandy, eds., The SAGE Handbook of Qualitative Business and Management Research 
Methods, London: SAGE, 384-397.  

 
67. Kozinets, Robert V. (2017), “Netnography: Radical Participative Understanding for a 

Networked Communications Society,” Handbook of Qualitative Research on Psychology, 
Carla Willig and Wendy Stainton-Rogers eds., London: Sage, 376-382. 
 

68. Belk, Russell and Robert V. Kozinets (2017), “Videography and Netnography,” in Krzysztof 
Kubacki and Karyn Rundle-Theis, eds., Formative Research Methods in Social Marketing: 
Innovative Methods to Gain Consumer Insights, London: Springer, 265-279. 

 
69. Kozinets, Robert V. and Eric J. Arnould (2017), “Ruminations on the Current State of 

Consumer Ethnography” in Bente Halkier and Margit Keller, eds., Routledge Handbook on 
Consumption, London: Routledge, 57-69. 

 
70. Kozinets, Robert (2016), “Flow My Bits, the Professor Texts,” in Margarita Cabrera Méndez 

and Nuria Lloret Romero, Digital Tools for Academic Branding and Self-promotion, Hershey, 
PA: IGI Global, 53-66.  

 
71. Kozinets, Robert V. (2016), “Netnography,” in The Wiley-Blackwell Encyclopedia of 

Sociology, 2nd ed, ed. George Ritzer, Blackwell-Wiley. 
 
72. Kozinets, Robert V. (2015), “The Post-human Future of Brands,” in Susan Fournier, Michael 

Breazeale, and Jill Avery, eds., “Strong Brands, Strong Relationships,” New York, Routledge, 
149-158. 

 
73. Handelman, Jay M. and Robert V. Kozinets (2015), “Culture Jamming,” in The Wiley-

Blackwell Encyclopedia of Sociology, 2nd ed., ed. George Ritzer, Blackwell-Wiley. 
 
74. Kozinets, Robert V., (2015), “Netnography,” in The International Encyclopedia of Digital 

Communication and Society, eds., Robin Mansell and Peng Hwa Ang, Wiley-Blackwell, 653-
660. 

 
75. Kozinets Robert V. (2014), “An Appropriate Appropriation? Applied Netnography's 

Champions and Challenges,” Sourcebook of Anthropology in Business, Rita Denny and 
Patricia Sunderland, eds., Walnut Creek, CA:  Left Coast Press, 775-786. 

 
76. Diamond, Nina, John F. Sherry, Jr., Mary Ann McGrath, Albert Muniz, Jr. Robert V. 
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Kozinets, and Stefania Borghini (2014), “Brand Fortitude in Moments of Consumption,” 
Sourcebook of Anthropology in Business, Rita Denny and Patricia Sunderland, eds., Walnut 
Creek, CA:  Left Coast Press. 619-637. 

 
77. Kozinets, Robert V. (2014), “Fan Creep: Why Brands Suddenly Need ‘Fans,’”, in Denise 

Mann ed., Wired TV: Post-Network Television’s Virtual Worlds, New York: Rutger 
University Press, 161-175. 

 
78. Kozinets, Robert V., Pierre-Yann Dolbec, and Amanda Earley (2014), Netnographic 

Analysis: Understanding Culture through Social Media Data,” in Uwe Flick, ed. Sage 
Handbook of Qualitative Data Analysis, Sage: London, 262-275.  

 
79. Kozinets, Robert V. (2013), “Netnography and the Digital Consumer: The Quest for Cultural 

Insights,” in Russell Belk and Rosa Llamas ed., The Routledge Companion to Digital 
Consumption, London: Routledge, 93-101. 

 
80. Kozinets, Robert V. (2012), “Reflections in Spacetime: Reconsidering Kozinets (1999) 

Twelve Years Later,” in Janice Denegri-Knott and Michael Molesworth, eds., Digital Virtual 
Consumption, London: Routledge, 92-110. 
 

81. Rinallo, Diego, Stefania Borghini, Gary Bamossy, and Robert V. Kozinets (2012), When 
Sacred Objects Go B®a(n)d: Fashion Rosaries and the Contemporary Linkage of Religion and 
Commerciality, in Rinallo, Diego and Linda M. Scott, ed., Spiritual and Sacred Consumption, 
London: Routledge, 29-40.  
 

82. Kozinets, Robert V. and John F. Sherry, Jr. (2012), “The Autothemataludicization Challenge: 
Spiritualizing Consumer Culture Through Playful Communal Co-Creation,” in Rinallo, Diego 
and Linda M. Scott, ed., Spiritual and Sacred Consumption, London: Routledge, 242-266.  

 
83. Kozinets, Robert V., Frank-Martin Belz, and Pierre McDonagh (2011), “Social Media for 

Social Change,” in David Glen Mick, Simone Pettigrew, Cornelia Pechmann, and Julie L. 
Ozanne, eds. Transformative Consumer Research to Benefit Global Welfare, London and 
New York: Routledge, 205-224.  

 
84. Kozinets, Robert V. (2011), “Culture Jamming,” The Concise Blackwell Encyclopedia of 

Sociology, George Ritzer and J. Michael Ryan, eds., Malden, MA: Blackwell, 116.   
 
85. Kozinets, Robert V. (2010), “Brand Fans: When Entertainment + Marketing Intersect on the 

Net,” in Tracey Tuten, ed. Enterprise 2.0: How Technology, E-Commerce, and Web 2.0 Are 
Transforming Business Virtually, Volume 2, Santa Barbara, CA: Praeger, 145-166. 

 
86. Kozinets, Robert V. (2010), “Motivation Research,” in Wiley International Encyclopedia of 

Marketing, Vol. 2: Marketing Research, ed. Wagner Kamakura, West Sussex, UK: Wiley, 
198-196. 
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87. Kozinets, Robert V. (2010), “Observation Methods,” in Wiley International Encyclopedia of 
Marketing, Vol. 2: Marketing Research, ed. Wagner Kamakura, West Sussex, UK: Wiley, 
219-226. 

 
88. Kozinets, Robert V. (2010), “Subcultures,” in Wiley International Encyclopedia of Marketing, 

Vol.3: Consumer Behaviour, ed. Richard Bagozzi and Ayalla A. Ruvio, West Sussex, UK: 
Wiley, 252-254. 

 
89. Kozinets, Robert V. (2010), “Marketing Life 101,” Canaries Coalmines Thunderstones: A 

Poetry Annual, Roel Wijland, John Schouten and John Sherry, Jr., St. Bathans, NZ: 
University of St. Bathan’s Press, 7-10 [poem]. 

 
90. Kozinets, Robert V. and Richard Kedzior (2009), “I, Avatar: Auto-netnographic Research in 

Virtual Worlds,” in Virtual Social Identity and Consumer Behavior, ed. Michael Solomon and 
Natalie Wood, Armonk, NY: M.E. Sharpe, 3-19. 

 
91. Sherry, John F., Jr., Stefania Borghini, Mary Ann McGrath, Albert Muniz, Nina Diamond and 

Robert Kozinets (2009) “Allomother as Image and Essence: Animating the American Girl 
Brand,” in Explorations in Consumer Culture Theory, John F. Sherry, Jr. and Eileen Fischer, 
eds., London: Routledge, pp. 137-149. 

 
92. Kozinets, Robert V., Sherry, John F., Jr., Diana Storm, Adam Duhachek, Krittinee 

Nuttavuthisit and Benét DeBerry-Spence (2008), “Themed Flagship Brand Stores in the New 
Millennium: Theorie, Praxis, Ausblicke,” in K. Hellman, (ed.), Räum des Konsums: Über den 
Funktionswandel von Räumlichkeit im Zeitalter des Konsumismus, [Consuming Space: 
Changing Views of Spatiality in the Age of the Consumerism], VS Verlag: Wiesbaden, 
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EARLY JOURNALISM PUBLICATIONS (PRE-ACADEME) 
 
"Intelligent Buildings: Smart Enough to Save Energy," Ontario Consulting Engineer, 1993/94, p. 
35-39. 
 
"Mining and Metallurgy: Yemen Mineral Resources," Ontario Consulting Engineer, 1993/94, p. 
25-30. 
 
"Ping Enclosed," Aboriginal Science Fiction Magazine, 33/34, Fall 1992, p.102-8.  
 
"Santa or Scrooge: Are Green Companies all Curmudgeons?" Recover Magazine, Winter 1990-
1991,  p.24-26. 
 
"Your Shopping Cart: A Vehicle For Social Change," Recover Magazine, Fall 1990, p.11-14.    
 
ACADEMIC COMMUNITY CONTRIBUTIONS 
 
A. PEER-REVIEWED JOURNAL REVIEWING 
¨ Reviewer and Ad Hoc Reviewer for: 

• Association for Consumer Research, including Film Festival and European ACR 
(122 reviews)          
• Journal of Consumer Research (78 reviews) 
• Journal of Marketing (34 reviews) 
• Journal of Retailing (29 reviews) 
• Consumption, Markets, and Culture (20 reviews) 
• American Marketing Association (7 reviews) 
• Journal of Marketing Research (10 reviews) 
• Journal of Marketing Management (9 reviews) 
• Society for Consumer Psychology (6 reviews) 
• Marketing Science Institute (5 reviews) 
• Journal of Advertising (3 reviews) 
• The Sheth Howard Annual Dissertation Awards (3 reviews) 
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• MSI Alden Clayton Dissertation Competition  (3 reviews) 
• Transformative Consumer Research dissertation competition (2 reviews) 
• Journal of Business Research (6 reviews) 
• Journal of Contemporary Ethnography (4 reviews) 
• Journal of Consumer Culture (4 reviews) 
• Journal of Interactive Marketing (3 reviews) 
• Electronic Markets (3 reviews) 
• Journal of Macromarketing (3 reviews) 
• Marketing Theory (2 reviews) 
• Journal of Interactive Marketing (3 reviews) 
• European Management Journal (2 reviews) 
• Organization Science (3 reviews) 
• International Journal of Culture, Tourism, and Hospitality (1 review) 
• European Marketing Academy (1 review) 
• Journal of Business and Industrial Marketing (1 review) 
• Journal of International Consumer Marketing (1 review) 
• Continuum 
• Journal of Sports Management (1 review) 

 
B. CONTRIBUTION THROUGH LEADERSHIP IN CONFERENCES, SYMPOSIA, AND 
WORKSHOPS 
¨ Co-chair, Association for Consumer Research Conference, Dallas, Texas, 2018 
¨ Qualitative Data Analysis Workshop, Co-Chair, 2013, 2015.  
¨ Association for Consumer Research Program Committee, 2010-2011, 2015-2016 
¨ Associate Editor, Association for Consumer Research North American Conference, 2010.  
¨ Co-chair, Association for Consumer Research Doctoral Symposium, 2008. 
¨ Association for Consumer Research Program Committee, 2001-2007 
¨ European Association for Consumer Research Program Committee, 2006-2007  
¨ Faculty, ACR Doctoral Symposium, 2001-2006 
¨ Faculty, University of Southern Denmark-Odense, Canon of Classics Ph.D. Seminar, August 

27-September 1 2006. 
¨ Faculty, Schulich School of Business, York University, Qualitative Data Analysis Workshop, 

May 24-25 2007. 
¨ Faculty, University of Nebraska—Omaha, Qualitative Data Analysis Workshop, April-May 

2005. 
 
C. CONTRIBUTION THROUGH LEADERSHIP IN ADVANCING VIDEOGRAPHIC 
EDUCATION AND EXHIBITION 
¨ Co-chair, 3rd Video Ethnography Workshop, Schulich School of Business, York University, 

Toronto, May 28-30, 2007, co-chaired with Russell W. Belk and Mel Halbach. 
¨ Co-chair, 2nd Video Ethnography Workshop, University of Utah, Salt Lake City, June 22-25, 

2005, co-chaired with Russell W. Belk and Mel Halbach, organized by Gary Bamossey. 
¨ Co-chair, 1st Video Ethnography Workshop, University of Utah, Salt Lake City, June 19-22, 
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2002, co-chaired with Russell W. Belk and Mel Halbach, organized by Gary Bamossey. 
¨ Co-chair and co-founder, 1st Annual Association for Consumer Research Film Festival, co-

chaired with Russell W. Belk, October 17-18, 2002, Atlanta, GA. 
¨ Co-chair, 2nd Annual Association for Consumer Research Film Festival, co-chaired with 

Russell W. Belk, October 10-11, 2003, Toronto, ON. 
¨ Co-chair, 3rd Annual Association for Consumer Research Film Festival, co-chaired with 

Russell W. Belk, October 8-9, 2004, Portland, OR. 
¨ Co-chair, 4th Annual Association for Consumer Research Film Festival, co-chaired with 

Russell W. Belk, October 7-9, 2005, San Antonio, TX. 
¨ Co-chair, 5th Annual Association for Consumer Research Film Festival, co-chaired with 

Russell W. Belk, September 29-30, 2006, Orlando, FL 
¨ Co-chair, 1st Annual European Association for Consumer Research Film Festival, co-chaired 

with Russell W. Belk, June 2005, Göteborg, Sweden. 
¨ Co-chair, 1st Annual Latin American Association for Consumer Research Film Festival, co-

chaired with Russell W. Belk, January, 2006, Monterrey, Mexico. 
¨ Co-chair, 2nd Annual European Association for Consumer Research Film Festival, co-chaired 

with Russell W. Belk, June 2006, Milan, Italy. 
¨ Videography Mini-workshop, Association for Consumer Research, Portland, OR, October 

2004 (with Russell Belk). 
¨ Film-Making and Consumer Research Mini-workshop, Association for Consumer Research—

Latin American, Monterrey, Mexico, January 2005 (with Russell Belk). 
 
D. SERVICE CONTRIBUTIONS 
¨ Search Committee Chair, Public Relations Hire, University of Southern California, 

Annenberg School for Communication and Journalism, 2017-2018 
¨ Search Committee Member, Journalism and PR Hiring, University of Southern California, 

Annenberg School for Communication and Journalism Hire, 2017-2018 
¨ Curriculum Committee Member, Public Relations program, University of Southern 

California, Annenberg School for Communication and Journalism, 2017- 
¨ Merit Review Committee Member, University of Southern California, Annenberg School for 

Communication and Journalism, 2016, 2017 
¨ Assessor for the Social Sciences and Humanities Research Council of Canada (grant-

governing Federal Canadian institution), 2002, 2005, 2008, 2017 (4 grants reviewed) 
¨ Operating Committee, Schulich School of Business, 2010-2015 
¨ Promotions and Tenure Review Committee, Schulich School of Business, 2009-2015 
¨ Research Committee, York University-Schulich School of Business, 2005-2008 
¨ SSHRC Small Grants and Travel Sub-committee, York University, 2007-2008 
¨ Assessor for the Social Sciences and Humanities Research Council of Canada (grant-

governing Federal Canadian institution), 2002, 2005, 2008, 2011, 2012 (5 grants reviewed) 
¨ Undergraduate Studies Curriculum Committee, University of Wisconsin-Madison School of 

Business, 2004-2005 
¨ Ph.D. Admissions Committee, University of Wisconsin-Madison School of Business 

Marketing Department, 2005 
¨ Pre-examiner and Opponent, Joonas Rokka Doctoral Dissertation Defense, Aalto University, 
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Helsinki, 21 May 2010 
¨ Master Students supervised (Over 50 MBA Independent Studies at Schulich and Kellogg; 8 

MSPR Students supervised at USC Annenberg) 
¨ Invited Scholarly Presentations at: Bogazici University (Istanbul, Turkey), Bilkent University 

(Ankara, Turkey), NHH Norges Handelshøyskole (Bergen, Norway), Marketing Science 
Institute (Cambridge Massachusetts), HEC-Paris (Paris, France), Royal Holloway-London 
(Egham, United Kindgon), University of Edinburgh (Scotland), University of Auckland (New 
Zealand), Sydney University (Australia), University of Otago-New Zealand, Innbruck 
University (Innsbruck, Austria), The Wharton School of the University of Pennsylvania, 
University of Chicago GSB, Georgetown University (Washington, D.C.), Massachusetts 
Institute of Technology (MIT; Cambridge, Massachusetts), University of British Columbia- 
Vancouver International Internet Marketing Association, Academic Advanced Distributed 
Learning Co-Lab (Madison, Wisconsin), Instituto Tecnológico y de Estudios Superiores de 
Monterrey (Monterrey, Mexico), University of Wisconsin-Madison, Seneca College Public 
Relations department, Kellogg’s Marketing Camp, Kellogg Marketing Conference (Moderator 
1998-2003), Kellogg Digital Frontiers Conference, Kellogg Alumni eBusiness Committee, 
IEG 20th Annual Conference, Northwestern Communication Studies Department, Queen’s 
University School of Business, CCSI Conference on Technology and Entertainment. 

 
E. PH.D. STUDENTS SUPERVISED OR ON COMMITTEE 

• Tyler Quick, USC ASCJ Communication (2019-date) 
• Yusi (Aveeva) Xu, USC ASCJ Communication (2017-date) 
• Hyun Tae (Calvin) Kim, USC ASCJ Communication (2017-date) 
• Mariam Humayam (SSB-York; graduated 2019) 
• Pierre-Yann Dolbec (SSB-York; graduated 2015) 
• Fathima Saleem (Department of Marketing Management, ESADE, Ramon Llull 

University, Barcelona, Spain; graduated 2014 with distinction) 
• Mina Seraj (Bogazici University, Istanbul; graduated 2014 with distinction) 
• Daiane Scaraboto, Creative Play and the Geocaching Community (SSB-York; completed 

2012; thesis with no revisions; distinction; nominated for Best Dissertation Award; 
resulted in solo author publication in Journal of Consumer Research)  

• Richard Kedzior, Digital Materialism in Second Life, (Stockholm University; co-chair; 
graduated 2013) 

• Marie-Agnes Parmentier, Brand Fan Communities of America’s Next Top Model, (SSB-
York; committee member; graduated Summer 2009; dissertation resulted in co-authored 
publication in the Journal of Consumer Research) 

• Behice Ilhan, Transmedia Storytelling: Branding Implications, (University of Illinois-
Champaign; co-chair with Cele Otnes; graduated 2010) 

• Handan Vicdan, Online Health Care Communities, (University of Texas-Pan-American; 
committee member; graduated 2010) 

• Andrew Feldstein, Network Analysis and Netnography of Online Open Source 
Communities, (Pace University, New York; committee member; graduated 2008) 

• Ashlee Humphreys, The Institutionalization of Gambling as Entertainment in the USA, 
(Northwestern, co-chair; graduated 2008; thesis resulted in solo-authored publication in 
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Journal of Marketing) 
• Zeynep Arsel, “Contesting marketplace identity myths: The interplay between cultural 

capital and marketplace embeddedness in consumers' stigma dissociation strategies,” 
(University of Wisconsin-Madison, committee member; graduated 2007) 

• Maura Troester, “Consumer activism in postmodern markets: The case of genetically 
modified foods,” (University of Wisconsin-Madison, committee member; graduated 2006) 

• Dan Weisberg, “Wrestling with the audience: Fan culture on the Internet,” (Northwestern, 
Communication Studies; committee member; graduated 2001); 

  
F. COURSES TAUGHT (* = New course developed) 
 
¨ *Qualitative Social Media Research Methods (Ph.D.; Annenberg) 
¨ *Influencer Relations (Undergrad; Annenberg) 
¨ Transmedia, New Media, and Strategic Public Relations (Public Relations Undergrad; USC 

ASCJ) 
¨ *Netnography for Cultural Brand Analysis (MBA; USC Marshall) 
¨ *Netnography for Communication Research Insight (Master in Public Relation; 

Communication Management; USC ASCJ) 
¨ *Retail Analytics (MBA) 
¨ Public Relations Research, Evaluation, and Insight (USDC ASCJ, Master in Public Relations) 
¨ *Social Media for Marketing and Management (Executive MBA; Ph.D., MBA, 

Undergraduate) 
¨ *Word-of-Mouth Marketing (York SSB; MBA) 
¨ *Social Media Marketing and Marketing Research-Web 2.0 (Ph.D.; NHH; 2010) 
¨ New Product Development (York, Northwestern, UW; MBA, Undergraduate) 
¨ Brand Management (York; MBA) 
¨ Research Methods and Design (Sydney University; Ph.D.) 
¨ *Consumer Culture Theoretics (York; Ph.D.; co-taught with Russell Belk) 
¨ *Consumer Communities (Ph.D.; NHH, Norway) 
¨ *Entertainment Culture and Marketing (Northwestern; MBA) 
¨ *Postmodern Consumer Behavior (York: MBA) 
¨ International Marketing (Northwestern; MBA) 
¨ Introduction to Marketing (Queen’s: Undergraduate) 
¨ Organizational Buying Behavior (York; MBA) 
 
G. PROFESSIONAL AND OTHER MEMBERSHIPS 
 
¨ Association for Consumer Research 
¨ American Marketing Association 
¨ International Communication Association 
¨ Association of Internet Researchers  
¨ American Anthropological Association 
 


